
Key Takeaways: What is Digital Advertising 

■■  Digital marketing and advertising is the promotion of products or brands via one or more forms of electronic media,  
mainly on the internet.

■■  Research indicates that patients are going online and using the internet in the decision-making process. Customers are  
more likely to choose a competitor if they cannot find you online. 

■■  Top benefits for using digital advertising include the ability to target a wide or specific audience, developing patient 
relationships, and monitoring your performance. 

Key Takeaways: Online Presence Training 

■■  An online presence consists of rankings on search sites like Google and Yahoo, a strong website with core information  
for your patients and a social media presence with accounts on Facebook, Instagram, etc.

■■  An online presence increases discoverability. Current or potential patients can learn more about your business just by simply 
searching for it. They can find core information like location, store hours, contact information and reviews. 

■■  Optimize your online presence with resources from Good Neighbor Pharmacy:

■■  Local Listings Management (LLM) -Manages your pharmacy’s numerous online business listings

■■  Microsite -If your pharmacy does not have its own website domain, this could be a great alternative option. 

■■  Contact GoodNeighborPharmacy@amerisourcebergen.com for more information or to enroll in these offerings. 

Key Takeaways: Online Reputation Management 

■■  Online reputation management is the practice of crafting strategies that shape or influence the public perception of  
an organization, individual or other entity on the Internet. It helps drive public opinion about a business and its products  
and services.

■■  Local search is intertwined with managing your online reputation. Consumers value reviews and ratings. It’s a major factor  
in the decision-making process.

■■  Handle negative reviews by responding quickly, but nonconfrontationally, ask the reviewer the contact you, improve where 
change is warranted, and invite negative reviewers to try again with your business.

■■  Don’t forget to thank your reviewers for positive comments and praise. Be authentic and personal and make sure to share 
feedback with your staff. 
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